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e Introduction

* Who we are

e What we do

e Our Services
 Value-Added Services
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WHO\"/=ARE

Our team is full of young, vivacious and creative people
who are passionate about the work they do.

We're always looking for new ways to challenge the
status quo and create something truly unique.

We love nothing more than conceptualizing great ideas,
and we do it well - trust us, we have 5 awards to prove it.

LOGOS / UNITS




WHAT "/ =DO

We've been in the Ad world for 8 years now and worked with
450+ brands in 10+ industries.

But one thing has remained unchanged over these years - We |love
taking up projects that challenge us to think outside the box. We're
experts at delivering brand messages effectively and making your
brand’'s name synonymous with success.
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SOME OF OUR CLIENTS

natulals

India’s No.1 hair and beauty salon

Blashees
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WHEELS INDIA LIMITED
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CHOCOLATE LABORATORY™
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FRENCH LOAF

BREADS | CAKES | COFFEE
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SOME OF THE BRANDS WE BUILT

BRANDING

_\ 4‘1@ FLAMINGO®
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CLEAN
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BRANDING | PRINT | SOCIAL MEDIA | STRATEGY

A simple, clean typography based design that is versatile with any collateral,
be it marketing or branding, print or digital. The letter I’ is a negative space
that looks like the moon.

Green Peach
#004438 #E2816C
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VALENTINE' Lonibiy
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WHEN THE //@8 o® S 2 16™ APRIL,
PRICES ARE|/ AR ’ SATURDAY
THE SPIRITS v@¥4y .
RUN HIGH! R SUNDAY BRUNSH

DATE: 13TH FEBRUARY
TIME: 12 P.M ONWARDS

NON-ALCOHOLIC - RS. 1300/-
DOMESTIC & BEER - RS. 2250/-
IMPORTED - RS. 3000/-
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JMAKT ROLLS e
Pickled Dailon & Tofu Azoca ffﬂ Salad
Amﬂm Rolls {Viglariai)
..... o
Griffed Chicken Mali Roll '
Spicy Tuna Maki Roll mAns % |
Ebi ‘tempura Maki Roll Bok Choy with .

WWE'RE SETTING YOU UP
ITH THE BEST SET MENU OFFERS!

VEGETARIAN
Rs 799

Celebrating
the staple food | Moses
of the nation '




CHURCHILL®

c ¢ M P A N

SOCIAL MEDIA | STRATEGY | BRAND COLLATERALS | PACKAGING

Churchill Shoes is yet another footwear brand we poured our hearts and 'soles’ into. Starting from their
social media posts to their ad collaterals, hoardings, and packaging, we were the answer to all their digital
and creative marketing requirements.

Dark Grey
#3a3a5C




WEEKS OF CURING AND| o bug
4 LEATHER SDURCED DIRECTLY

i FROM TANNERIES % EURDPE

TANNING OF LEATHER FOR
THE PERFECT OUTCOME

] PROCESS STEPS WITH THE RIGHT BALANCE OF
EXPERT CRAFTSMAN AHD MACHME

i
HOURE BN THE LASTS

EACH PAIR 15 HARD
BURKISHED FOR THE el 2000

PERFECT FIRISH SHARE.

WEEKS OF
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&  churchillshoes O

CHURCHILL®

ONE SIZEMIGHT NOTFITALL, j;:;_ i CHURCHILL®
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CHURCHILL'

CHUREHILL VERSATILE, e

"’”?? @ R L U ; COMFORTABLE = SALE
DECONSTRUCTED STYILE AND HOT :
Shop the latest Her AND SOFT FINKI IES _ ~EOSS 21 —
Collectmn by O S =

LHURBHILL
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CHURCHILL

E & M F A N Y

Your daily
dose of
comfort

- Lol -

CHURGHLL

Let's take the
right steps
to start a
fantastic year
ahead!

N

CHURCHILL

= L 0 M P A N Y

Make every ste
you take, count.




FFICE
IDE

BRANDING | PRINT | SOCIAL MEDIA | STRATEGY

Our work for Office Ride involves everything from creating artworks
and collaterals for their brand and print requirements. We also take
the lead on their social media planning and strategy, content creation
and ad targetting strategy.

Dark Blue
#042350

Light Blue
H#1A83BB



TAKE SAFETY INTO YOUR OWN HANDS
INTRODUCING CONTACTLESS COMMUTING
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BEFORE TRAFFIC DRIVES YOU CRALY,

cuance, YR T o SERR WN LET US DRIVE YOU.
SO CAN YOUR L N\ e
RIDES ' IDE pa st

& o FOR METROZIp
Meeting running late?
We got you covered! Just reschedule
your ride to a time that works for you

Make yaur commiite
SMARTER,; SAFER AND HAPPIER.

THE POWER - S b s | » B - > Coogle iy @ Ronsiore
TO DO MORE

Book an entire week's rides at
one go using Bulk Booking




Hyderabad To Goa

Smart for your business,
safe for your employees

MOgILTY
— e P - iy
ey - e - —
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Office Ride

Commute smarter, safer and happier

OFFICE RIDE RENTALS

Ir _-:_:‘;- Iransoortation = L :i':"':'""l.:'l. | .:'!""'||: nagau
NEW LOOK WITH -
NEW FEATURES

e
PO VO

st 6 employees on Linke

+ Follow | Visit website € ) |

e -

Home About Posts Jobs People Videos

Posts

m Images Videos Articles Doc

= Office Ride

We make the transition from #wfh to #rtw safe and
seamless with Office Ride Enterprise. For maore
information: hitps://bit.ly/3n8GPES
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MY HAPPINESS

QOFFICE
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BRANDING | PRINT | SOCIAL MEDIA | STRATEGY

Fun, groovy and bringing the jive to the brand is Dank with their signature moose.
From branding to social media, we did it all for Dank. From being the newest bar In
town to being the home of the best parties in the city, Dank gained Chennai City

stardom, and we are happy to have been there for the ride!

Orange Bloom : —art Dark Forest
HF1964E )2 H24293A
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DANK HAS BEEN
NOMINATED
TIME

il FOOI :

AW \.]J IS

BEST RES’T(IMR CATEGORY

To vote for the Moose,
drop a missed call on

VOTING ENDS ON THE
15TH OF MARCH, 2022
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SAFE. FUN AND
AMOOZING

i spag, tyanad| 399400 54545
BEGARTLIR cie B9400 54545

*TBL APPLY

EXPERIENCE FEAR WITH
YOUR FAVOURITE DEER.

FEATURINEG
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CSK V3 SRH

 STAFF MEMBERS NDW THAT Y0U 00, Wi (DANK IS DELIGHTED TO INVTE YOU "
'KITCHEN AND SEATING AREAS S W —~oied

« . Join us in celebrating our 2nd anniversary, -

* with mouth-watering delicacies hand crafted _

.- by celebrity Chef Saby, paired with amoozing
music by violinist Shravan Sridhar. - °

THURSDAY 30TH SEPT 7:30PM

i
L] - -

'Feast on a range of exclusive dishes and soulful.’
' '» musit at this moosetastic invite-only event.

- -
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BRANDING | SOCIAL MEDIA | STRATEGY

The branding of Monk Story, from the development of the logo to the very colours and theme of
the brand, was an incredible journey for us. By creating the essence of their brand and helping
them grow in the digital sphere, we helped Monk Story cement their online presence.

Bright Rust White Light
#Heab225 #3C3C3B
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FRENCH LOAF

BREADS | CAKES | COFFEE

PRINT | SOCIAL MEDIA | STRATEGY

For French Loaf, our goal was to translate the French experience to the Indian
audience, using eye-catching designs in the signature brand colour. The same
concept was incorporated in all the standees, banners, and brochures we created

for the brand.

Roman Blue White Cream
#256ab2 HEfffff




FRENCH LOAF

RALRD% | CaXEs | coFrer

@ 1zc_m1.: o ;@5{6@ sourlif,
FRENCH LOAF i '

BREADS | CAKES | COFFEE

E’ver_}fﬂn{-: _de_se rves Lo @efééﬁafb
THE FESTIVIE SEASON

10% of our profits from chocolate box sales will
‘be used to spread some joy to underprivileged
children this festive season. Together we can

children’s lives a little bit swaeter.

FRENCH LOAF

Here’s your ticket to a
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FRENCH LOAF

B LA R

The (_S/!?fliéf % {\?&&f&{?ﬁ

IN ONE DELIGHTEUL BOX.

Addiction to sweets began here!

Ftappy-Gavesh Chatirtli

FRENCH LOAT

teata s

)

FRENCH LOAF

Everyone gels peace
if evervone gels a piece!

HAPPY GANDHI JAYANTL!

FRENCH LOAF

AR A SR

&
FRENCH LOAF FRENCH LOAF

: Celebrating

those who taught
s L0 pronounce

ROISSANTS
- correclly.

#W Temchery' Doy

&  french_loaf_offi... O

Christmas ...

#NoBakeDe.. Cakes =

L
Tll_.\ﬂ: W ROAF

Mlaall iwed

MANGOES

PR LORF

s
s ! e ] o e e
Tt Fir s i
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\TINGAH

AUTENTICA
MEXICANA

BRANDING | PRINT | SOCIAL MEDIA | STRATEGY

Our work for Tinga involved developing a brand identity and
social media presence that reflected the Mexican essence of the
brand. This included package design and creatives incorporating

Mexican motifs with quirky content.

Rust Orange
#DB5728

Light Cream
#F8DDD2
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After USA, we are the
closest thing to Mexico.

Join us for the launch of Tingol on
Saturday, 23rd October, 1 pm -8 pm

at (Hew Ho 54, Old Ko 255, TT Krishnomoachari Rd, opposte Puma, Alworpet,
Chennal, Tamil Nadu 600018
Get ready fo solso with cur wide range of cuthentic souces ond our
Mexican chef Joa Ramirez

for o culinary exparience that will leave you wonting more,

KIKDLY. RSVP

FOOD SAFE

VEGETARIAN

o
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e



Experience the
best of Mexico
at your home.

Home is where
Mexico is.

e

tinga.autentica

®

R CUEA: W
I

CHET
JOA
AMITALDE
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WE ARE EVERYTHIN
YOU 40 WANTED

ADD SOME HEAT TO A COLD RAINY DAY
WITH SOME SPICY TACOS.

WE ARE OPEN TODAY




UJORKEZ

REDEFINING MANAGED WORKSPACES

Rust Orange Bright Yellow
#DB5728 #F5C430




WE'RE SORRY TO World Photography
GIVE YOU MORE Day Exhibition!
HOMEWORK. We will be showeasing incredille

photographs, and we cordially
Invite you toview the exhibits
at Urban Square.

Categories:
Please do not wash _vaur Mature and Landscape
Plates/Lunch Boxes in the Architecture
Wash Basin. We appreciate Capture the Streets

Venue; WorkEZ Urban Sglare
Date & Time: 19™ August anwards
(The exhibits will be displaved for a week)

your understanding!

(1) WORKEz
= PS5 The procieeds from Lhe sabe'of photographs will be
ponatod 1o & charilty,

() WORKEZ

(©) WORKez Sowell commascss comes

DONATE BLOOD, SAVE LIVES.

Your blood caon moke o difference, donate
today.

(\-I:) (@) WORKez

Thip INTERMATIONAL DOG DAY wit e organisinga B -'. = 14“ J”"E 15“ I.FUHE
mmiit'?"nf*dﬂi'r_m Divivn i eplioboration with e ugﬂﬁ" SUUAHE SH T[}WERS
BLUE CROSS OF INDIA
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' ANNA SALAI GOIKDY

< ADOPT A .
F@REVER BOMNUS: Donois get a
gYEUDDY e
N\ ¥ Worez 4

ANMNASALAI IR y? TRy
aln il B Pidbe BN OrTrandion

26 AUG "22

11 AM ONWARDS

BT e
wat i sampn i lie D we
Migrbioratom pundatie ' 0
T e
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A lot goes into
these tissues.

USE THEM
WISELY!

17 Trees and
20,000 gallons
of Water have to be
‘contaminated th make
of tissues.

o Wash your hands frequently

@ Wear a mask at all times

o Face Shields are required in certain areas
o Dbserve Social Distancing at all times

ll

(9) WORKEZ

®

NMNC!
NO MASK?
NOT COOL!

Spread Love,
Not the Virus!

LWORKez

#5toppingTheSpread
is easier when we
WORK TOGETHER!

Kindly fallow the saf
procedures we have

implemented.

(9) WORKez

WE DON'T LIKE
TO WORK WHEN

THERE'S NO ONE
AROUND.

Please turn off the AirCon

and Lights when not in use

@ WORKEE
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cAshamsahall
ON SEPTEMBER 9T11,2022
feout ot Weedk s grong
SOneam Sadhyanm
‘o wpaciolly cuased festive meal
Wit et yow $0 - Do0d.

T W Sacihpa
i i 899 pey paraant

&, HAPPY LABOUR DAY!

() WoRKez:

On this -=
world .. .-
Entrepreneur’s Day
(i0) LWORKEE features

Inspiring Entrepreneurs Around The Globe

AL TO AW MORTE B

Wishes Ms. Lorem Ipsum
fiim Company name
7. greatday and vearahsad!

&< workez_
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When dhos 1 ok become 3 dad-joke?
Whaen it becomes ap-parent!
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RECYCLE
REUSE.
REJDICE!

OHHE FERSOHS TRASH

DONATE BLOOD, SAVE LIVES

14 JoAE
s
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£J TRET

EVENTS LOCATION BOOK YOUR
SPACE

IN THE NEWS AMBIENCE



WISHES YOU A VERY

HAPPY JANNASHTANMI

0 am
g&gl QS ‘Lhull

We request you 1o pre

{Frice: INR 499 per person)
Contact +91 78718 74434

the Sachya by 71 Sepfember

" 1Follow
= 1Cookie
It's that simple!

Follow us on
workez_

and you can grab a free cookie!

A Q

® O =
NN

(@) WORKez

Should you start

WORKing out or
can you takeit EZ?

Scan the QR code toregister for

7™ APRIL, THURSDAY

I ") poc
PARTNERSHIE | / CRATES
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SOCIA
MARKE

In an age of dwindling atte
we know how to catch your ey
content that has a lasting impact.



Blashlbee

ORGANIC BEAUTY

SOCIAL MEDIA | STRATEGY

BlushBee is a green cosmetics company that creates makeup that's
not just good for you but good for the earth. We incorporated this
brand quality in all of the designs and content we created by using
earthy tones and floral motifs to bring in the natural feel. In addition
to developing social media strategies and creatives, we also worked
on their website banners, coupons, and event standees.

Forest Green Char-Khol

#7CO88F #3C3C3B
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‘cosmetics?
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Celebratc the tifre your pals the perfect ;Fiflfff.sllrfm
Iﬂﬂ."fr.!f ladies Geadeniine 'y preival ore ahd il

in your fife. from BlushBee.

—
=)

'
lomi

oy » ol > =g o h] - " -
.\f.rr?:. _'HJJ.'rr.u .ﬂf' . m‘h o Bamfier the one
somie loce Hhis il L WotlloGe the mosi

Valentine s av. il i vk = Joursel
vl yima wy [ws . ; . vt i

wry I g ¥ g . o
s it Pt LT A i N -_y&.ﬂ

(riveawav alert! _ “
Sternel a ehanee o win .

okl Tldiecing W fhinnibe: nERRC e

—

The cleansing
ritual

Mist generously and wipe to

MNail Polish Blushbees Faces

Unboxing

vour Blushbee fuvs!
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Ingredienl.s.
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M Almond Extract
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Made with certified organic
and natural ingredients

100% toxin-free cosmetics
PETA certified vegan products

%

g ‘- BIUSI]E ;ﬁbﬁh’

0 REE A INEC BB AT Y

Blashliee

R G A NI C E-E-A AT ¥

Shop Now!

B 650

Gel more [or less!

Clean and conscious cosmetics,
29% off
on all products.

Use (:rdr;
SWEETz5

Blashbee

O R G A K 1€ BLECAUTFIY

Valid ll January lsi, 2022
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Beauty with Shine bright like a Soft, Supple |
O C]"ueuy : Christmas tree. SKin afer every use. |

Happy Holidays

Shop Now!

|

|

I “ . .

o ““Ringin the
N New Year
|

R0OY

__ with an
exciting offer!

All-neiural, plani-derived producis

259 ofl [se code
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LAVATLIR

TORINO, ITALIA, 1895

COFFENATED

SOCIAL MEDIA | STRATEGY

Our objective for Coffeenated is to create social media strategies and content that
resonate with coffee lovers across the globe. The page aesthetics feature clean
typography, cool tones, and minimal content.

Night sky White Steam
#102F49 #EAEAEA




Get. Set. | Some shelf-love
GCoffee. .. Sleps to get you going.

- How to make espresso

znch Press
nsof coffee grinds
toiFrench Press
I =Heatane cup of water
» Pour water into the device
« Wait for some time and
press down plunger
= And that's it!

We know what's at the heart
of every great memory: coffee.

Post yaur Esviurite coffes memony @0 instagrarm
with the hashisa g EEEER TR T

tnufiin




Walch [s
‘This World Coffee Day
15t October 2021

tavA1in -

TONIES ITAL A TEGN
for a live brewing session with

Mr. Abdul Sahid Khan
Head Trainer, Lavazza

Mr. Devendra

Coffee Barista, Conrad Pune

Leorn obout different brewing methods,

9.30 am Onwards

We will be
GOING LIVE ON

tavA1in

e, TTadia, MEE

We wish everyone a

Happy Bakrid!

-

LET'S MEET
FOR COFFEE!

SEE YOU AT AAHAR 2022

DISCOVER THE ITALIAN COFFEE EXPERIENCE

AT ARHAR INTERNATIONAL FOOD FAIR 2022

26" o 30"

Pragathi Maidan
New Delhj April 2022 GH-05 07-A
tavBiin

i v b

n Q B O

HallNo | StallNo

brew-tiful.

-

for delicious cold brew recipes.

Mrello: us




LAVATLIR

TORINO, ITALIA, 1895

COFFEESOCIAL

SOCIAL MEDIA | STRATEGY

A page dedicated to those with a career in coffee, our long-term strategy
and social media plan for coffeesocial revolves around creating unique and
creative content that can add value to coffee professionals. Our primary
goal i1s to make this page a hub for coffee knowledge for Baristas in
HORECA Segment

Night sky White Steam
#102F49 #EAEAEA

Dark Roast

Coffee Dust

#B8B3E2E #50392C




May your coffee taste exquisite and your
brew techniques be better in the year to come!

HAPPY NEW YEAR
LavArin

PACKAGED INA

COFFEE AND

innovation.

But what is it exactly,
and why is it used?
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We want to share the
art Of BREWING THE
PERFECT CUP 0f coffee
withyou.
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e " . The best baristas in the world,
How do you.make the , \ g sharing their
PERFECT COFFEE? g LTI S KNOWLEDGE OF COFFEE!

Learn from the best coffee " i e S . —

: : LAVAZZA FOUNDATION'S
experts in India!

#CommitmentToCommunity
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v nght
mrkt

Multi-Cuisine Restobar | Chennai Food & Beverage Industry

REQUIREMENT:

Nght Mrkt is a new restobar that
opened post-pandemic in 2021
with a completely new concept
of a food market being introduced
in Chennai. Their goal has been to

Increase visibility and walk-ins. RESULTS:
Traffic ads with the objective of generating
SOLUTION: What&%App Ingquiries have ensur.'ed that the
| _ client is able to track the walk-ins and also
Apart from a strong social media convert people to attend the events held in
posting strategy, a tweak in the the bar. Using trending music and well

approach from graphic designed
posts to that of photo and reels
based content has worked well

for the bar. Consistently posting

on a few days at particular times - _\ Organic Growth of the

has prompted further walk-ins page month on month.
to the bar.

researched hashtags has helped the brand

grow organically as well.

To further the visibility of the _ .
brand, traffic ads in the form 2¢ Increase In enquiries
of reels and stories were run. /) or events.
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WHEELS INDIA LIMITED
TVS Group: Steel Wheel Manufacturer | Pan-India | Auto-Component Industry

REQUIREMENT 1: RESULTS:

Wheels of 2 brands sold in the international
market under the OEM’s name are readily
available by Wheels India in the Indian market,
but the consumer is not aware of the same.
The goal is to generate leads for their steel
wheels division and maintain a presence on
social media platforms.

SOLUTION:

We ran a 45 day ad campaign on Facebook
and Instagram with the aim of lead generation
for the steel wheels of one brand under Wheels
India’s portfolio. The ads were run in story and
reel format to gain maximum traction over the
45-day period.

Leads Generated - Lifetime
Month :

Return on Ad Spend
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WHEELS INDIA LIMITED
TVS Group: Steel Wheel Manufacturer | Pan-India | Auto-Component Industry

RESULTS:
REQUIREMENT 2:

Build a lasting social media presence for
Wheels India, promoting the message of
Made In India for the World, improving
brand visibility on meta and increasing
followers on both platforms.

SOLUTION:

A traffic ad was run to gain brand visibility
on meta platforms with the objective of
getting DMs, followers and reaching a
wider audience. The ads were run as posts
and stories, modifying the approach with

each passing week.

Indtagram page growth
in

Product enquiries via DMs
on meta platforms
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OFFICE
IDE

Ford’s Corporate Cab- service | Pan-India | Cab Aggregator

REQUIREMENT:

Office Ride wanted to increase
their app sign-ups from corporates
and individuals alike on the LinkedIn
platform. Their key aim was to reduce
the cost per lead, increase the
number of clicks on the ad,
and direct conversions.

SOLUTION:

Lead generation campaigns were
carefully curated, monitored and
tweaked on the LinkedIn platform.
The ad creatives were modified a
and when required, to reduce the
CPC to the least and maximize the
efforts. Large corporate clients were
targeted by these efforts.

By carefully tracking spends and performance of

each ad creative for different industries in a span

of a few months, we were able to achieve each of
their objectives and help them improve their overall
topline, from online ads and appropriate targeting.

50% | Cost per lead reduced

100% ] Increase in link clicks

Corporate leads generated




FORD
MOBILITY

Ford’s Logistics Division

REQUIREMENT:

Ford had launched its logistics division for
movement of different types of goods and
wanted to cater to 5 major industries with
their efforts. The objective was to generate
leads and keep the CTR at a minimum.

SOLUTION:

Specific ad campaigns and creatives were
made for Ford Mobility, understanding the
various pain points and solutions that can
be offered thereon. Daily monitoring of the
ads ensured that the CTR for the ads was
kept to the minimum.

RESULTS:

CTR maintained

Corporate leads generated




REQUIREMENT:

Lavazza needed an India page for its
operations in the country and had to
start from scratch with their online
presence on Meta Platforms. Their
objectives were multi-fold: Gain brand
visibility, cater to a large audience of
coffee lovers while staying ahead of the
edge by educating the Indian audience
on the right type of coffee practices and

SOLUTION:

While maintaining the brand page of
Lavazza India, traffic ads, reach ads
and even lead generation ads were

run month on month. The placement

of these ads varied from posts, stories,
traffic ad banners to that of reels
placement as well. Collating all efforts,
the brand had a consistent movement in
terms of sales and direct lead generation
as well.

also have a retail objective of selling coffee.

LAVATIR

TORINO, ITALIA, 1895

Lavazza is a global coffee brand that is operating in India
under the name of Fresh & Honest | Global | Beverages

RESULTS:

The brand has had a sales and e-commerce
push for multiple products with festive season
having the maximum thrust. The CTR for the
brand has been maintained at <3% for lead
generation ads. Educational posts have worked
In creating a community of coffee lovers, who
do not just love the beverage but also like to

learn the best way to make it, the right beans
and different brewing methods. Topical content
has also worked in favour of the brand and given
a positive outlook on the Indian market.

Leads generated CTR for lead
for their in-house generation
coffee machine campaigns

Growth of page
month on month




WANT TO GET
IN TOUCH?

Here's where you can find us!
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9962355843 iInfo@thepixelate.com www.thepixelate.com
the.pixelate The Pixelate The Pixelate
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